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 Innovation: a unigue combination of superb design and
constant attention to technological innovation

] Creativity: high quality factors - cultural environment,
exciting experiences and research - make
Italian products unigue in the world

] Excellence: the Italian manufacturing industry is
internationally acknowledged for its flexibility
and its focus on clients. The trend of the
scientific production in terms of papers
published over a ten-year period (1996-2006)
is second in Europe (+49%)

Source: Essential Science Indicators (Thomson Scientific) 9




JAPANESE COMPANIES IN ITALY

0 Companies: 317
O Employees: 28,000

) Turnover: ~16.5 billion Euro
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JAPANESE PRESENCE IN ITALY

Top 20 investors

N. of Italian companies

Japanese groups with Japanese equity ULy Employees
stake (mlIn Euro)
TOYOTA MOTOR CORP. 8 2.067 726
SONY CORP. 9 1.228 701
HONDA MOTOR LTD 6 833 1.322
FUJITSU LTD 9 774 407
MATSUSHITA ELECTRIC INDUSTRIAL CO. LTD 9 698 688
DENSO CORP. 2 646 3.880
YAMAHA MOTOR CO. LTD 3 634 698
KOBE STEEL LTD 1 570 616
BRIDGESTONE FIRESTONE CORP. 3 533 1.743
MITSUI & CO. LTD 3 521 192
SUZUKI MOTOR CORP. 1 492 100
DAINIPPON INK & CHEMICALS INC. 4 332 810
KOMATSU LTD 3 327 639
SEIKO EPSON CORP. 1 325 150
RICOH CO. LTD 8 320 729
ASAHI GLASS CO. LTD 5 2717 1.056
SUMITOMO CORP. 6 2717 293
NEC CORP. 3 256 196
MITSUBISHI CORP. 4 244 770
DAIKIN INDUSTRIES LTD 1 240 161 4

Source: RP 2006
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ITALIAN STRONGHOLDS:
1) a Skilled and Creative Workforce

Employment in medium-high/high tech manufacturing % of total workforce
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Source: European Innovation Scoreboard 2005



ITALIAN STRONGHOLDS:

2) a sophisticated Consumer Market

Italy is one of the largest economies in the world
with a GDP of 1,500 billion Euro in 2006

Italy ranks 8th in the “Quality-of-Life Index”

Its population (58 million) is characterized by a large number of
sophisticated consumers with high standards of living



ITALIAN STRONGHOLDS:
3) Italy’s strategic position

Geographical borders of the most promising
markets served by Italian Ports

Hub for intercontinental trade with
Asia (India, China and Japan) and
Europe.

Strategic position in the
Mediterranean, bordered by several
industrialized countries with high
growth potential.

Rapid and efficient distribution
links to the major European
countries.

Optimization of the interchange
between the carriers, exploiting all
means of transportation: air, road,
sea and rail

ITALY PROVIDES AN EASY ACCESS TO A MARKET OF 700 MILLION CONSUMERS
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Source: Elaboration University of Florence



NEW OPPORTUNITIES:

A new business framework

d A NEW BUSINESS ENVIRONMENT following:

LABOR MARKET
REFORM

CORPORATE
TAX REFORM

COMPANY LAW
REFORM

'\

New laws to boost

flexibility

Simplification of

—— procedures and tax
burden reduction

Flexibility and
transparency

These reforms meet
investors’ needs

_/

A STRONG REGULATORY system which safeguards INTELLECTUAL PROPERTY RIGHTS
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NEW OPPORTUNITIES IN:

Life Sciences - Biotech
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NEW OPPORTUNITIES IN:
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NEW OPPORTUNITIES IN:

Automotive sector
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A SINGLE REFERENCE POINT FOR INVESTORS

With Headquarters in Rome, InvestInlItaly, in cooperation with the Ministry of

Foreign Affairs and its diplomatic network abroad, relies on:

O ICE - Italian Trade Commission Offices abroad
Desks InvestInltaly in:
»Asia: Tokyo, Shanghai, Dubai
»USA: Los Angeles, New York
»EU: Paris, London, Amsterdam, Berlin

0 Selected partners in different countries (France, Germany, UK, Japan, China, USA)

provide direct assistance to investors and promote business opportunities in Italy. 13
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provides a full spectrum of PROFESSIONAL SERVICES throughout the investment process.

Business set-up
support

Project evaluation
e Sijte visits & Location Scouting
e Public administration
relations management
e Financial Support & Location
Agreement After care

services

Pre- Investment
Information

e Socio-economic indicators

e Corporate law and setting—
up procedures

e Fjnancial incentives
e Business environment
e Tax system

e Ongoing support
e Business expansion

One-Stop
Shop

14
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L
ltalian Trade Commission ST Sviluppoltalia
Via Liszt, 21 Via Calabria, 46
00144 Roma 00187 Roma
Tel. 06/59921 Tel. 848 886 886
Fax 06/54220108 - 06/59299743 E-mail: info@sviluppoitalia.it
E-mail: ice@ice.it http://www.sviluppoitalia.it

http://www.ice.gov.it
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